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August 0 5 ,  2 0 0 3  

Dear M s .  Marlene S .  Dortch: 

RE: CG hucket N o .  0 2 - 2 7 8  

As member of t h e  NATIONAL ASSOCIATION OF REALTORSO (NAR).  I am w r i t i n g  to convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facs imi l e  Advertisement 
Rules i n  the above referenced docket.  

r u l e s  sFvcrely i n t e r f e r e s  wi th  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s t a t e  and 
l o c a l  REALTORS a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convecLbi<>ns or cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues payirig member. 

NAR i n  i t 5  Heqiirst f o r  Emergency S tay  of Facsimile A d v e r t i s e m n t  Rules h a s  o u t l i n e d  
t h e  d e t r i m m t a l  impact t h a t  t h e s e  rules w i l l  have on its ove r  900,000 members and on 
t h e  ope ra t ions  o f  over 3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
required w r i t t e n  consent  t o  send f a x e s  t o  my customers,  vendors and real  estate 
co l l eagues  in che timeframe set by the PCC. I t  w i l l  also be d i f f i c u l t  €or my local 
h a r d .  stJte a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  order t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  to f a x  important information about upcoming conferences,  
promotions and o t h e r  events .  A s  a REALTORO m e m b e r ,  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v c  means of comnunication. I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and oht2iri consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  are over  2 m i l l i o n  U.S.  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 ,  2003, can p o t e n t i a l l y  d e l a y  t h e  major i ty  of  these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyera and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets.  ~~t w i l l  t a k e  t i m e  to adapt  t o  t h i s  new requirement: bus inesses  w i l l  have to 
amend c u r r e n t  p r a c t i c e s  t o  g a i n  t h i s  new consent  from consumers and vendors. 

I t  is  i n  this r eya rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
u n a n t i c i p a k d  and unprecedented f ax  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent fern can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  is t h e  most 
e f f ec t ivc .  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTOR- a s s o c i a t i o n s .  The s t ay  i s  also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t h e  r equ i r ed  
compliance procedures f o r  f ax  communications v i t h  my c l i e n t s  and o t h e r  busineeses  t o  
ensure niiiiimal d i s r u p t i o n s  i n  real estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

S ince re ly ,  

Roger Selzh 
8902  N o r t h  M i l i t a r y  T r a i l ,  # 4 1 9  
Palm Beach Gardens. FL 33410-6249 

The FCC s unexpected d e c i s i o n  t o  remove t h e  
e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  fax advert isements  
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August 0 5 ,  2003  

D e a r  M s .  Marlene S .  I h r t c h :  

RE:  CG Docket N o .  02-278 

As m e i n h e r  of  t h e  N A T I O W  ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  to  convey my 
v h o l e h e x t e d  support  f o r  NAAR s Request f o r  Emergency S tay  of Facs imi l e  Advertisement 
Rules i l l  L l i r  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules scvc re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthenilore. t h e  r u l e s  h inde r  t h e  types  of  communication t h a t  my n a t i o n a l ,  s tate and 
local REALTOR' x s o c i a t i o n s  r o u t i n e l y  send v i a  facsimile, inc lud ing  information on 
conveiltioils 01 cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  it? Request f o r  Emergency Stay of Facsimile  Advertisement Rules has o u t l i n e d  
t h e  dctr i rnental  impact t h a t  these rules vi11 have on i t s  ove r  900.000 members and on 
t h e  ope ra t ions  of  over 3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  r e a l  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize that  it v i 1 1  be extremely d i f f i c u l t  t o  o b t a i n  the 
required w r i t t e n  consent t o  send f a x e s  t o  my customers, vendors and real  estate 
colleagnPs i n  t h e  timeframe set by t h e  FCC. It w i l l  also be d i f f i c u l t  f o r  my local 
board. st;i te a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from L l i c i ;  r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
interruptLon i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of c o w u n i c a t i o n .  I t  is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and ob ta in  consent from almost 1 m i l l i o n  members by August 25,  2003 . 
Today, t h r r e  are over  2 m i l l i o n  U.S. homes i n  the s a l e s  p i p e l i n e .  Communicating v i a  
facsirni lcs  1s inst rumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  TO secure t h e  appropr i a t e  w r i t t e n  consen t  v i 1 1  s i g n i f i c a n t l y  impact 
homebuyers 
markets.  I t  w i l l  t a k e  t i m e  t o  adapt  t o  thls new requirement: bus inesses  vi11 have to 
amend c u r r e n t  p r a c t i c e s  to gain t h i s  new conscnt  from consumers and vendors. 

It is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date of t h e  
u n a n t i c i p t e d  and unprecedented fax r u l e s  for  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cyc le .  This  i s  t h e  m o s t  
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and l o c a l  
REALTOR= a s s o c i a t i o n s .  
Compliance procedures  f o r  f a x  communications vi th  my c l i e n t s  and o t h e r  bus inesses  t o  
ensure miriirnal d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e s .  

Sincere1 y 

Peggy W. Cappa 
915 W. Oak S t r ee t  
Denton. T X  76201-4084 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

a i d  h o m e  sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 

The s t a y  i s  also e s s e n t i a l  i n  o rde r  to i n s t i t u t e  the requ i r ed  
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August 0 5 ,  2 0 0 3  

D e a r  Ms. Marlene S .  Dortch: 

RE: CG D < , c k e t  No. 0 2 - 2 7 8  

A S  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR),  I am w r i t i n g  t o  convey my 
who lehex ted  support  €o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
Rules i l l  1 . l ~  abvvr referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules sevc re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of  communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  i n f o r n a t i o n  on 
converitiuils or coii t inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues pay1113 m e m b e r .  

NZLX i n  it+, hequrst  for Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  d c t r u w n t a l  impact that  these  rules w i l l  have on its ove r  900,000 members and on 
t h e  operal.ions of over  3 . 5  m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate indus t ry .  I echo 
NRR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real  estate 
co l l eague r  i n  +he  timeframe set by t h e  FCC. 
board. s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from their- r e s p e c t i v e  membership i n  less than t h i r t y  days,  
i n t e r r u p t i n n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences.  
promotions and o t h e r  even t s .  
e f f e c t i v e  means of  comunica t ion .  I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  mil r > i t J i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 

Today. t h e r e  a r e  over  2 m i l l i o n  u.S. homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
facsirni lcs  i s  ins t rumen ta l  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  
e f f e c t i v e  . l a t e  of August 2 5 ,  2 0 0 3 ,  can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of  these 
t r a n s a c t i o n s .  
homebuyers and hoiiie sellers 
markets.  
amend c u r r c n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It i s  i n  t h i s  regard that  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
u n . x i t i c ~ p t e d  a id  unprecedented f ax  r u l e s  for one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent iorm can be incorporated i n t o  the annual dues b i l l i n g  cyc le .  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my s ta te  and l o c a l  
REALTORm x s o c i a t i o n s .  
complijnci. procedures for f a x  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensu le  u i i t i m a l  d i s r u p t i o n s  i n  real  e s t a t e  t r a n s a c t i o n s .  

Thank yoti 

S ince re ly ,  

Louis Goldman 
2 0  Soutli G-h S t r e e t  
Fernandina Beach, FL 32034-3912 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

I t  w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  

i n  o r d e r  t o  prevent  an 

A s  a REALTOR' member. I r e l y  on t h i s  t ime ly  and 

An 

T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 

I t  w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  

This  is t h e  m o s t  

The s t a y  i s  also e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  t he  r equ i r ed  

tor  your  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  
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August ' 36 ,  2003  

Dear Ms. Marlene S .  Dortch: 

RE: CG Uooket N o .  0 2 - 2 7 8  

As member of t h e  NATIONRL ASSOCIATION OF REALTORS' (NAFi), I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request f o r  Emergency S tay  of Facs imi l e  Advertisement 
R u l r s  i l l  L l i e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove t h e  

r u l e s  sevL.rely i n t e r f e r e s  wi th  my day-to-day bus iness  a s  a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t he  types of  communication t h a t  my n a t i o n a l ,  s ta te  and 
local REALTORe Associat ions r o u t i n e l y  send via f a c s i m i l e ,  i nc lud ing  information on 
coiiveiltioiis or cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues payin's member. 

l iAR i n  it% Request f o r  Emergency S tay  of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  these rules w i l l  have on i ts  over  900,000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate industry.  I echo 
NRR B p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real  estate 
c o l l r g i i * - ~ ;  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  for my l o c a l  
board, state J s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  v r i t t e n  consent  
froin thriz r e s p e c t i v e  membership i n  less t han  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
interrupt i , ,n  i n  t h e i r  a b i l i t y  t o  f a x  hportant information about upcoming conferences.  
promotions and o t h e r  events .  As a REALTOR- member, I r e l y  on t h i s  timely and 
e f f e c t i v e  means of conmunication. I t  is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent  from almost 1 m i l l i o n  members by August 25. 2003 . 
Today. t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Comvnicat ing v i a  
f a c s i m i l c s  i s  ins t rumen ta l  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 25, 2003, can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of these 
t r L n s i c t i r J n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuycrs and huse sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. ~t w i l l  t a k e  t i m e  t o  adapt t o  t h i s  new requirement; bus inesses  w i l l  have t o  
amend curi:c-nt p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard t h a t  I urge t h e  FCC to s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipated and unprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTOR" a s s o c i a t i o n s .  
compli3nce procedures f o r  f a x  communications v i t h  my c l i e n t s  and other businesses  t o  
ensurc iiiriiiioal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank y o u  tor your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Maureen Freeman 
2380 Sun l igh t  Bcach Road 
Clinton.  WA 96236-9112 

eatabl is l ied bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  fax advert isements  

This  is t h e  m o s t  

The s t a y  i s  also e s s e n t i a l  i n  o rde r  to i n s t i t u t e  the requ i r ed  
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August ' 3 6 ,  2003  

Bear Ms. Marlene S. b r t c h :  

RE: CG Docket No. 02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR). I am w r i t i n g  to  convey my 
wholeheart,?d support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
Rules i n  the above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules scvc re ly  i n t e r f e r e s  with my day-to-day bus iness  as a real  es ta te  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  REALTOR* a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convrr r t iv i l s  o r  coiitinuinq educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues payin3 member. 

NAR i n  i t s  Reqnest for Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
thc dctr i inental  impact t h a t  these rules w i l l  have on i t s  over  900.000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  rea l  estate industry.  I echo 
NRR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real  estate 
col1e;lgnes i n  the timeframe set by t h e  FCC. It w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  
board, s t a t e  = ~ s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
frolo the11  r e s p e c t i v e  membership i n  less than  t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h c r  events .  As a REALTOR* m e m b e r ,  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of  comunica t ion .  I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from a l m o s t  1 m i l l i o n  members by August 2 5 .  2003 . 
Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  the sales p i p e l i n e .  Communicating v i a  
f acs iml lus  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  transaction. An 
e f f e c t i v e  d a t e  of  August 25, 2003, can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consen t  w i l l  s i g n i f i c a n t l y  impact 
homebuyrrs and home sellers 
markets. I t  w i l l  t a k e  t i m e  t o  adapt t o  t h l s  nev requirement: bus inesses  w i l l  have t o  
amend cu r r -n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date o f  the 
unan t i c ipa t ed  and unprecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent ioim can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  Th i s  is t h e  m o s t  
e f f e c t i v c  method fo r  providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and local 
REALTORG a s s o c i a t i o n s .  
COmpliJncP procedures f o r  fax communications v i t h  my c l i e n t s  and other bus inesses  to  
ensure iiiinimal d i s r u p t i o n s  i n  rea l  estate t r a n s a c t i o n s .  

Thank y o u  fo r  y o u  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

E r i c  Lark in  
1200 L ibc r ty  Ridge Drive, S u i t e  320 
Wayne. PA 19087-5563 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from the  u n s o l i c i t e d  f a x  advert isements  

a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 

The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  t he  r equ i r ed  
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August 0 5 ,  2003 

Dear M s .  Marlene S. Dortch: 

RE: CG Uocket No. U 2 - 2 7 8  

A s  member of the NATIONAL ASSOCIATION OF REALTORS' (NAR). I am writing t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules Ln l.he h o v e  r e fe renced  docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules sevc re ly  i n t c r f e r e s  with my day-to-day bus iness  as a rea l  estate p ro fes s iona l .  
Furthernoire. t h e  r u l e s  h inde r  t h e  types  of communication that  my n a t i o n a l .  s tate and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conveiltioils or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  its Request f o r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
the  dc t r imen ta l  impact t h a t  these rules w i l l  have on i t s  ove r  900,000 members and on 
t h e  ope ra t ions  of o v e r  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers,  vendors and real estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  
h a r d ,  s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tlirii- r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r i x p t i o n  i n  t h e i r  a b i l i t y  to  far important information a b u t  upcoming conferences,  
promotions and o t h e r  events .  As a REALTORm member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means o f  c o w u n i c a t i o n .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, there are over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Comunicat ing v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  the ma jo r i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyrrs and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend curl-cnt p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It is  i n  t h i s  r ega rd  that I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ip . ikd and unprecedented fax r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cyc le .  This  1s t h e  most 
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliancr procedures f o r  f a x  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure miilimal d i s r u p t i o n s  i n  real  e s t a t e  t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

L i l l y  Dufl-ene 
P. 0. Box 1058 
LaPlace. 1.A 70069-1058 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  
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August 0 6 .  2 0 0 3  

Dear Ms. Marlene S .  l h r t c h :  

RE:  CG Docket N o .  0 2 - 2 7 8  

A s  member of t h e  NATIONRI. ASSOCIATION OF REALTORS" ( N n R ) .  I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facs imi l e  Advertisement 
Rules i l l  Llie above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules scvc re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t he  types of  c o m u n i c a t i o n  t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  E A L T O R =  a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventxxlr 01 corrLinuing educat ion classes. which is a b e n e f i t  t h a t  I expect a s  a 
dues payiny member. 

NAR i n  Its Request f o r  Emergency Stay of Facsimile  Advertisement Rules h a s  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900,000 members and on 
the  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  i t  w i l l  be extremely d i f f i c u l t  t.0 o b t a i n  the 
required w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  a l s o  he d i f f i c u l t  f o r  my l o c a l  
board, E t J t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r r s p c c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r x p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information a b u t  upcoming conferences.  
promotions and o t h c r  even t s .  A s  a REALTOR- member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comnunication. It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  a r e  over  2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  ins t rumen ta l  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 25 ,  2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of t hese  
t rans; ic t ions.  T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyera and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  will t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r i c n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard t h a t  I u r g e  t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date o f  the 
unanticipAted and unprecedented f ax  r u l e s  f o r  one year  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTOR' a s s o c i a t i o n s .  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensu le  i u i i i i m a l  d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

K a t i e  HOUS ton 
1356 E Shelby D r .  
Memphis. TY 36116-7126 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  fax advert isements  

The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  to i n s t i t u t e  t he  r equ i r ed  
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August 0 6 ,  2003 

D e a r  Ms. Marlene 5 .  Dortch: 

RF: CG Docket N o .  02-278 

As m e m b e r  of  t h e  NATIONAL ASSOCIATION OF REALTORS' ( N A R ) .  I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  o f  Facs imi l e  Advertisement 
Rules i n  t h e  above r e fe renced  docket.  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules sevcrely i n t e r f e r e s  v i t h  my day-to-day business  as a real  es ta te  p ro fes s iona l .  
Furthermore. t he  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s ta te  and 
loca l  REALTOR'D a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions or cont inuing educat ion classes, which i s  a b e n e f i t  t h a t  I expect  as a 
dues p3ying member. 

NAR i n  its R e * q u r s t  €or Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules v i 1 1  have on its over  900,000 members and on 
the ope ra t ions  of  over 3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  t o  send f a x e s  t o  my customers, vendors and real estate 
col1e;iques i n  t h e  timeframe se t  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  
b o x d ,  s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t l i r i L  r e s p e c t i v e  membership i n  less than t h i r t y  days. i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  to fax important information about upcoming conferences.  
promotions and o t h e r  even t s .  As a REALTORm member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of c o w u n i c a t i o n .  I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek m d  o b t a i n  consent from almost 1 m i l l i o n  members by August 25, 2003 . 

Today. t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  pipeline. Cammunicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 25, 2003. can p o t e n t i a l l y  d e l a y  the ma jo r i ty  of these 
t r m s ; i c t i o n s .  
homebuyera and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m x k e t s .  l t  w i l l  take t i m e  t o  adap t  t o  t h i s  nev requirement: bus inesses  w i l l  have t o  
amend c u r r c n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  r ega rd  that I urge t h e  FCC to  s t a y  t h e  e f f e c t i v e  date a f  the 
unan t i c ipd~ec l  and unprecedented fax r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  i s  t h e  most 
e f f e c t i v e  incthod f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and local 
 REALTOR^ a s s o c i a t i o n s .  
compliance procedures f o r  f a x  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure roiiiimal d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly .  

Ross M .  BIovn 
548 Kipuka Place 
Kailua. H I  96734-2461 

e s t a b l i s h e d  b u s i n e s s  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  fax advert isements  

To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 

The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
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August 0 5 ,  2 0 0 3  

Dear Ms. MLrlene S .  Dortch: 

RE: CG Uncket No. 0 2 - 2 7 8  

As member of t h e  NATIONAL A550CIATION OF REALTORS' ( N A R ) ,  I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s R e q u e s t  for Emergency S tay  of  Facs imi l e  Advertisement 
Rules ill L l i e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  r a v e  t he  

rules s u v r r e l y  i n t c r f c r e s  v i t h  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convriitioiis o r  con t inu ing  educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues payin7 member. 

NAH i n  it? Request for Emergency S tay  of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on its over  900,000 m e m b e r s  and on 
t h e  o p r r a t i o n s  of over 3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers,  vendors and real estate 
c o l l e q o r s  i n  t h e  timeframe se t  by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board,  s t A t e  J s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r x p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h c r  events .  A s  a REALTORO member, I r e l y  on t h i s  t h e l y  and 
e f f e c t i v e  means of  c o w u n i c a t i o n .  I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek m d  o b t a i n  consent  from a l m o s t  1 m i l l i o n  members by August 2 5 ,  2003  . 
Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  the s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  IS inst rumental  t o  ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2 0 0 3 ,  c a n  p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  
homebuyer~h and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. It w i l l  t ake  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unan t i c ipa t ed  and unprecedented f ax  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  
e f f e c t i v e  mcthod f o r  providing expres s  w r i t t e n  consent  t o  HAR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  
compllancc- procedures f o r  fax communications w i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure i o i r i i m a l  d i s r u p t i o n s  i n  real estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly  

Randall Woodbury 
3214 E Upland Drive 
5 a l t  Lake C i t y .  UT 84109- 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 

This  i s  t h e  most 

The s t a y  i s  also e s s e n t i a l  i n  o r d e r  to  i n s t i t u t e  the requ i r ed  
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August 0 5 ,  2003 

Dear Me. Marlene S. Dortch: 

RE: CG oocket N o .  02-278 

AS member of t h e  NATIONAL ASSOCIATION OF REALTORF (Nm), I am w r i t i n g  to  convey my 
vholehearted support  f o r  NAR s Request for Emergency S tay  of  Facs imi l e  Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules severely i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real  es ta te  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t he  types  of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTORD a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conveiiLivrir U L ~  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  i t s  Reqnest for Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  dctr i rnental  impact t h a t  t hese  r u l e s  v i 1 1  have on its ove r  900,000 members and on 
t h e  o w r a t i o n s  of  over  3 . 5  m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it v i11  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send faxes t o  my customers,  vendors and real estate 
col l?agues in t h e  timeframe set by t h e  FCC. I t  vi11 a l s o  be d i f f i c u l t  for my l o c a l  
board,  s t a t e  a s s o c i ~ t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  aonsent  
from t h e i r  r e s p e c t i v e  inembership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h e r  events .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent from almost 1 m i l l i o n  m e m b e r s  by August 25, 2003 . 

Today, t h c r e  a r e  over 2 m i l l i o n  U.S. homes in t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l r s  i s  instrumental  t o  ensu r ing  a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  v r i t t e n  consent  vi11 s i g n i f i c a n t l y  impact 
homebuyrxs and huue sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. 
amend curLent pract ices  t o  ga in  t h i s  new consent  from consumers and vendors. 

It is i n  - h i s  regard that I urge t h e  FCC to  s t a y  t h e  e f f e c t i v e  d a t e  of  the 
u n a n t i c i p t r d  and unprecedented fax r u l e s  for one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  is t h e  most 
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state and l o c a l  
REALTOR" a s s o c i a t i o n s .  
compliance procedures f o r  f ax  communications vi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure iiiii~imal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank YOU f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

Suzanne Kobayashi 
PO Box 5811 
Kapaa. HI 96746-0589 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

I t  w i l l  take t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  

The  s t a y  is also e s s e n t i a l  in o r d e r  to i n s t i t u t e  the requ i r ed  
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August 0 6 ,  2003  

D e a r  M s .  Marlene S .  h r t c h :  

RE: CG Docket N o .  02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request f o r  Emergency s t a y  of  Facs imi l e  Advertisement 
Rules i n  Llie a h v e  referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

r u l e s  s c v c r c l y  i n t e r f e r e s  with my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of  communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTOR" J s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventioiir or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  i t s  R q i i e s t  for Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  over  900,000 m e m b e r s  and on 
t h e  o p r a t i o n s  o f  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  e s t a t e  industry.  I echo 
NAR B position and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  t o  send f a x e s  t o  my customers,  vendors and r e a l  estate 
c o l l ~ ~ g i i e a  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my local 
board ,  s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from LliriL r e s p e c t i v e  membership i n  less than t h i r t y  days. i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h c r  even t s .  
e f f e c t i v e  means of communication. It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent  from almost 1 m i l l i o n  members by August 25, 2003 . 

Today. t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
facsimiles i s  instrumental  t o  ensu r ing  a t ime ly  and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
hornbuyers a i d  home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  It w i l l  t ake  t i m e  t o  adapt  Lo t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  to  ga in  t h i s  new consent  from consumers and vendors. 

It  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  the 
unanlicipatrcl  and uiiprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and local 
REALTOR- a s s o c i a t i o n s .  The s t a y  is also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensuLC inirLuwl d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Ted Keeeey 
1 6 3 7 1  Bayshore L n .  
Buntirigtor, Beach, CA 92649-2612 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a r  advertisements 

As a REALTORa member, I r e l y  on t h i s  t imely and 
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August 05 .  2003  

D e a r  Me. Marlene S .  Dortch: 

RE: CG D o c k e t  140.  02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' ( N A R ) ,  I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request for  Emergency S tay  of Facs imi l e  Advertisement 
Rules i u  the above referenced docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

r u l e s  s eve re ly  i n t c r f e r e s  with my day-to-day bus iness  a s  a real es ta te  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e ,  i nc lud ing  information on 
convrut ior l s  o r  coiiLinuing educat ion classes, vhich is a b e n e f i t  t h a t  I expect a s  a 
dues paying member. 

NAR i n  I t s  Request f o r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  r u l e s  vi11 have on i t s  ove r  900.000 members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  r e a l  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
r equ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers, vendors and real  estate 
co l l eagues  in t h e  timeframe set by t h e  FCC. It w i l l  also be d i f f i c u l t  f o r  my local 
board, st;lte a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from theix r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h c r  even t s .  As a REALTOR" member, I r e l y  on this t imely and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent from almost 1 mil l ion  members by August 2 5 ,  2003 . 
Today. t h e r e  a r e  over  2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l l n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a timely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  oonsent vi11 s i g n i f i c a n t l y  impact 
homebuyers 
markets. It  will t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  g a i n  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ipated and unprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  v r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cycle .  
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state and local 
RFALTORD associations. 
compliance proceduies  f o r  f a x  communications w i t h  my c l i e n t s  and other businesses  t o  
ensuLr minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

Nader Sabahi 
9790  SW Nimbus Avenue 
Beaverton.,  OR 97008-7172 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from the  u n s o l i c i t e d  f a x  advert isements  

a i ~ d  home sellers a b i l i t y  to m v e  promptly i n  h i g h l y  c o m p e t i t i v e  housing 

This  i s  t h e  m o s t  

The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  t he  r equ i r ed  
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August 0 5 ,  2 0 0 3  

Dear Ms. Marlene S .  Dortch: 

RE: CG D o c k e t  No. 0 2 - 2 7 8  

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' ( N A R ) ,  I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  r-ve t h e  

r u l e s  s evc rc ly  i n t e r f e r e s  with my day-to-day bus iness  a s  a real estate p ro fes s iona l .  
Furthermore. t he  r u l e s  h inde r  t he  types of communication t h a t  my n a t i o n a l .  s tate and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  inoluding information on 
conventions o r  cont inuing educat ion c l a s s e s .  which is a b e n e f i t  t h a t  I expect as a 
dues p y i q  member. 

NAR i n  i ts Request f o r  Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  these rules w i l l  have on its ove r  900 ,000  members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  to  o b t a i n  the 
required w r i t t e n  consent  t o  send f axes  t o  my customers,  vendors and real  e s t a t e  
c o l l e q n r %  ~n the timeframe se t  by the  FCC. I t  w i l l  a l s o  be d i f f i c u l t  for my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
i ron L l i r i r  r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  to fa* important information about  upcoming conferences.  
promotions and o t h e r  even t s .  A s  a REALTOR' member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of c o w u n i c a t i o n .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 

Today, th*re a r e  over  2 m i l l i o n  U . S .  homes i n  the sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  is instrumental  t o  ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of  t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homrbuyrri d i d  hour sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets.  I t  w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It i s  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unan t i c ipa t ed  and unprecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cycle .  This  i s  t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  PUR and my state and l o c a l  
REALTOR- a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o rde r  to  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure uiiiiiinal d i s i u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  y o u r  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly ,  

Ralph Cote'  
1 4 6 1 0  Sky Hawk Drive 
Sun City West. AZ 8 5 3 7 5 - 5 9 2 5  

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion f r o m  t h e  u n s o l i c i t e d  f a x  advert isements  
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August 0 6 .  2 0 0 3  

Dear Ms. Marlene C .  Dortch: 

RE: CG Docket No. 02-278 

AS member of t h e  NATIONAL ASSWIATION OF REALTORS' (NAR). I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facs imi l e  Advertisement 
Rules i u  Lhe above referenced docket.  The FCC s unexpected d e c i s i o n  to  remove t h e  

r u l e s  s cve re ly  i n t c r f e r e s  v i t h  my day-to-day bus iness  a s  a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of  communication t h a t  my n a t i o n a l ,  s ta te  and 
local REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conveutivlls or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues p3ying member. 

NALR i n  i t s  HPqiiest f o r  Emergency s t a y  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  dc t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on its ove r  900,000 m e m b e r s  and on 
t h e  ope ra t ions  of  ove r  3 .5  m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate indus t ry .  I echo 
NAR 5 p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send f a x e s  t o  my customers,  vendors and real  estate 
col leaqi~er .  i n  t h e  timeframe set by  t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my local 
board,  st.?te a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  s e e k  and o b t a i n  w r i t t e n  consent  
from their  r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTOR" member, I r e l y  on this t ime ly  and 
e f f e c t i v e  means of cowun ica t ion .  It is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  m d  o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 

Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25. 2003. can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  v r i t t e n  consent  v i 1 1  s i g n i f i c a n t l y  impact 
homebuyers and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  r t  w i l l  t a k e  t i m e  to  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  pract ices  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I u r g e  t he  FCC t o  s t a y  t h e  e f f e c t i v e  date of  t h e  
unant ic ipated and unprecedented f ax  r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  1s t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  order t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f a x  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure roiiiinial d i s r u p t i o n s  i n  real estate t r a n s a c t i o n s .  

Thank you for your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

Sharon L a j e r  
25101 Thc Old Road 
Santa C l a r i t a .  CA 91581-2206 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advertisement% 
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August 0 5 ,  2 0 0 3  

Dear Ms. Marlene S .  Dortch: 

RE: CG Docket N o .  02-278 

A S  member o f  t h e  NATIONAL ASSOCIATION OF REALTORS" ( N A R ) ,  I am w r i t i n g  t o  convey my 
wholehearted support  fo r  NAR s Request for Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t he  above referenced docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

r u l e s  s e v e r e l y  i n t e r f e r e s  with my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore, t h e  r u l e s  h inde r  t h e  types  of  communication t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  including information on 
conventions o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  i ts Request for Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  dc t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900,000 members and on 
the  ope ra t ions  of over 3 . 5  m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate indus t ry .  
NAR E p o s i t i o n  and emphasize t h a t  i t  w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
required w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real  estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. It w i l l  a l s o  be d i f f i c u l t  f o r  my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

I echo 
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August 0 5 ,  2003 

Dear M s .  Marlene S .  Dortch: 

RE: CG D o c k e t  NO. 0 2 - 2 7 8  

As member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR).  I am w r i t i n g  t o  convey my 
who lehex ted  support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules 1 1 1  t h r  & o v r  referenced docket.  The FCC s unexpected d e c i s i o n  t o  r-ve t he  

rules seve re ly  i n t c r f e r e s  wi th  my day-to-day bus iness  a s  a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions or cuut inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  Its Request for Emergency S t a y  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  d e t r i m e n t a l  impact t h a t  t hese  rules w i l l  have on its ove r  900,000 m e m b e r s  and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers, vendors and r e a l  estate 
c o l l r a g n e s  i n  t h r  rimeframe set by the  FCC. I t  will also be d i f f i c u l t  f o r  my l o c a l  
board,  state J s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tlirir s e spec t iv -  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  to f a x  important information about upcoming conferences,  
promotions and o t h e r  even t s .  As a REALTORQ member, I rely on this timely and 
e f f e c t i v c  means of comnunication. It is unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent from almost 1 m i l l i o n  members by August 25, 2003 . 

Today, t h e r e  a r e  over 2 m i l l i o n  U.S. homes i n  t h e  sales pipeline. Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  date of August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyrLs a i d  liuiiir sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  w i l l  t a k e  t i m e  to  adapt t o  t h i s  new requirement: busineasea w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ipated and unprecedented f ax  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  v r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  
e f f e c t i v c  method for  providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and l o c a l  
REALTOR" a s s o c i a t i o n s .  
compli3nce procedures f o r  fax c o m u n i c a t i o n s  w i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

R o b e r t  Sad le r  
P.O. Dol 70969 
Reno. NV 89570-0969 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

This  is t h e  m o s t  

The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the r equ i r ed  
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August 0 5 ,  2003  

Dear Ms. Marlene S .  Dortch: 

RE: CG Docket N o .  02-278 

AS rnernber of  t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR) ,  I am w r i t i n g  t o  convey my 
who lehex ted  l u p p o r t  f o r  NAR s Request f o r  Emergency S tay  o f  Facsimile  Advertisement 
Rules 1 1 1  t h e  above r e fe renced  docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules seve re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication tha t  my n a t i o n a l ,  s tate and 
l o c a l  REALTORD a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convrilLiuils VL uoiltinuing educat ion c l a s s e s .  which i s  a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  i l - x  Request f o r  Emergency Stay of Facsimile  AdveItisement Rules has  o u t l i n e d  
the  de t r imen ta l  impact t h a t  t hese  rules v i 1 1  have on i t s  ove r  900 ,000  members and on 
t h e  opz ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize that it v i 1 1  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers, vendors and real  estate 
co l l eagues  i n  t h e  timeframe set by the FCC. It v i 1 1  also be d i f f i c u l t  f o r  my l o c a l  
board,  s h t e  x . soc ia t ion ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  v r i t t e n  consent  
from t h e i r  respec t ive  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h c r  events .  A s  a REALTOR" member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  m a n s  of c o w u n i c a t i o n .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek m d  o b t a i n  consent f r o m  almost 1 m i l l i o n  members by August 25, 2003 . 
Today, t h e r e  are over  2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers .+lid h o m e  sellers a b i l i t y  to move promptly i n  highly competi t ive housing 
markets. I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  nev requirement: bus inesses  v i 1 1  have t o  
amend c u r r e n t  p r a c t i c e s  t o  gain t h i s  nev consent  from consumers and vendors. 

It is 111 t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unaul ic ipated and uriprecedented f ax  r u l e s  for one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  i s  t h e  most 
e f f e c t i v e  method f o r  providing expres s  v r i t t e n  consen t  t o  NAR and my s ta te  and local 
REALTOP a s s o c i a t i o n s .  
compliance procedures f o r  f ax  communications v i t h  my c l i e n t a  and o t h e r  businesses  t o  
ensure iiiinimal d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  matter.  

S ince re ly .  

Michael Dey 
P.O. Box 21827 
Columbia. 5 C  

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advert isements  

The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  to  i n s t i t u t e  t he  r equ i r ed  
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August 05,  2 0 0 3  

Dear M s .  Harlene S. Dortch: 

RE: CG D o c k e t  N o .  02-278 

A S  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  to convey my 
wholeheirted support  f o r  NAR s Request for  Emergency S tay  of Facsimile  Advertisement 
Rulrs  i i i  the d h v e  referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

r u l e s  acvcrely i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of  communication t h a t  my n a t i o n a l ,  s tate and 
local REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR 1n 1ts Request f o r  Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  d e t r i m e n t a l  impact t h a t  t hese  rules vi11 have on its ove r  900,000 members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  r e a l  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send f a x e s  t o  my customers,  vendors and r e a l  estate 
co l l eagues  i n  t,he timeframe set by  t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my local 
board,  state a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
in t e r impt ion  i n  t h e i r  a b i l i t y  t o  f a x  T o r t a n t  information about upcoming conferences,  
promotions and o t h c r  even t s .  A s  a REALTOR" member, I r e l y  on this t imely and 
e f f e c t i v e  means of comunica t ion .  I t  is unreasonable to  th ink  t h a t  an a s s o c i a t i o n  can 
s e e k  m d  o b t a i n  consent from almost 1 mi l l i on  members by August 25, 2 0 0 3  . 
Today, t h e r e  a r e  over 2 m i l l i o n  U . S .  homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  ins t rumen ta l  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 ,  2003, can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of these 
t r a n s 2 c t i o n s .  T o  secue t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyrrs aid liome sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  w i l l  t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  will have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date of  t h e  
unanl ic ipated .+id unprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  Thls  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state and local 
KEALTORm a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  order t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f ax  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you for your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

S ince re ly  , 

Gary Vavis 
62-2026 Mahua S t  
Kamuela, H I  

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c l t e d  f a x  advert isements  
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August 05 .  2003  

Dear M s .  Marlene 5 .  M r t c h :  

RE: CG Docket No. 0 2 - 2 7 8  

A s  member of  t h e  NATIONAL ASSOCIATION OF RXALTORS' ( N A R ) ,  I am w r j  i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facs imi l e  Advertisement 
Rules in Lhr d m v r  referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules seve re ly  i n t c r f e r e s  wi th  my day-to-day bus iness  as a real es ta te  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of  c o m u n i c a t i o n  t h a t  my n a t i o n a l ,  s ta te  and 
l o c ~ l  RFALTOR' a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convroLLuiLs UL cont inuing educat ion c l a s s e s ,  which i s  a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  its Request f o r  Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
the dc t r imen ta l  i m p a c t  t h a t  t hese  rules w i l l  have on i t s  ove r  900,000 members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real  estate industry.  I echo 
NAR 5 p o s i t i o n  2nd emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
required w r i t t e n  consent t o  send faxes t o  my customers, vendors and real estate 
c o l l e a g ~ i e s  i n  t h e  timeframe set by t h e  FCC. It w i l l  also be d i f f i c u l t  for my l o c a l  
board,  stJte a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
froiu t h e i r  r r n p r c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  to  f a x  important information about upfoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTOR" member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of c o w u n i c a t i o n .  I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and ob ta in  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003  . 
Today, t h e r e  a r e  over  2 m i l l l o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2 0 0 3 ,  can p o t e n t i a l l y  delay t h e  major i ty  of these 
t r a n s J c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impaat 
homebuyrrs and Iiuiw sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. It  will t a k e  t i m e  t o  adapt  t o  t h i s  new requirement:  bus inesses  w i l l  have t o  
amcnd c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unanLioLpated and unprecedented f a x  r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  This  is t h e  most 
e f f e c t i v e  method fo r  providing expres s  w r i t t e n  consent  t o  NAP. and my s t a t e  and l o c a l  
REALTOR* a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
co rnp l i~nce  procedures f o r  f a x  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensu r r  miriirual d i s t u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

Sincerely.  

Adam I). Cockey, Jr. 
22 W. Padonia Rd. 
Timonium. M D  21093-2226 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advertisements 
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August 05, 2 0 0 3  

Dear M s .  Marlene 5. Dortch: 

RE: CG Docket N o .  02-278 

As member of t h e  NATIONAL ASSKIATION OF REALTORS' (NAR), I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency Stay of  Facs imi l e  Advertisement 
Rules i u  the  above  referenced docket.  The FCC s unexpected d e c i s i o n  t o  r-ve the 

rules seve re ly  i n t c r f e r e s  wi th  my day-to-day bus iness  a s  a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  s ta te  and 
l o o a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions 01 coriLinuing educat ion classes, which is a b e n e f i t  t h a t  I expect a s  a 
dues paying member. 

NAR i n  i t s  Request for Emergency Stay of Facsimile  Advertisement Rules h a s  o u t l i n e d  
the dc t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900 ,000  members and on 
the opera t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  2nd emphasize t h a t  it will be extremely d i f f i c u l t  t o  o b t a i n  the 
r equ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers, vendors and rea l  estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. It w i l l  a l s o  be d i f f i c u l t  for my local 
board,  state a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from U i r i r  r e s p e c t i v e  membership i n  less than  t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r v p t i o n  i n  t h e i r  a b i l i t y  t o  f ax  important information about upcoming conferences,  
promotions and o t h c r  even t s .  A s  a REALTOR' member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comnunication. It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent from almost 1 m i l l i o n  members by August 25,  2003  . 

Today. t h e r e  are over  2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  ins t rumen ta l  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003 ,  can p o t e n t i a l l y  delay t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers a i d  h o m e  sellers a b i l i t y  to move proiuptly i n  h igh ly  competi t ive housing 
markets. I t  will t ake  t i m e  to  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  g a i n  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ipated and unprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my s t a t e  and l o c a l  
REALTOR* a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  t0 i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f ax  communications w i t h  my c l i e n t s  and o t h e r  busineeses  t o  
ensuLe minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you for  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

LUCRE1'IA Thomas-nihalich 

307 BRADFORD RD. 
TALLAHASSEE, FL 32303-4803 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from the unsolicited fax advertisements 

This  is the m o s t  

BROKER/OWNER 
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August 05 .  2 0 0 3  

D e a r  Ms. Marlene S .  Dortch: 

RE: CG Vocket N o .  02-278 

AS member of t h e  NATIONAI. ASSOCIATION OF REALTORS" (NAR). I am w r i t i n g  to  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
R u l e s  i n  the abovr r e fe renced  docket.  The FCC e unexpected d e c i s i o n  t o  remove t h e  

rulcs scve re ly  i n t e r f e r e s  with my day-to-day bus iness  as a rea l  e s t a t e  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  state and 
l o c ~ l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convrritions o r  cont inuing educat ion classes. which is a b e n e f i t  t h a t  I expect as a 
dues pJying m e m b e r .  

NAR i n  i ts Request f o r  Emergency Stay of Facsimile  Advertisement Rules has o u t l i n e d  
thc de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900,000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real  estate industry.  I echo 
NAR E. p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
r equ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers, vendors and real  estate 
c o l l ~ ~ g n r s  i n  thr timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board, s ta te  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  aonsent  
from t l i r i r  respccLive membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h c r  events .  As a REALTOR" m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of comnunication. It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek md o b t a i n  consent  from almost 1 m i l l i o n  members by August 25, 2003 . 
Today, t h e r e  a r e  over 2 m i l l i o n  U . S .  homer in t he  s a l e s  p i p e l i n e .  Cormnunicating v i a  
f a c s i m i l e s  i s  instrumental  to ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  date o f  August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  the m a j o r i t y  of these 
t r ansLc t ions .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers a i d  home sellers a b i l i t y  to m v e  promptly i n  highly competi t ive housing 
markets. It  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent from consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  the 
unant ic ipated a id  unprecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v e  method for providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and local 
REALT@R" a s s o c i a t i o n s .  The s t a y  is also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t he  r equ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ens.uLr m i n i m a l  d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

RICK KEOFIELU 
1111 N. WALTON BLVD 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

BENTONVILLE. A R  12712-4128 
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August 0 5 .  2 0 0 3  

Dear Ms. M a r l e n e  S. Dortch: 

RE: CG Docket No. 02-278 

As member of  t h e  NATIONAL ASSOCIATION OF REALTORSO ( N A R ) .  I am w r i t i n g  to convey my 
wholehearted support  for NAR s Request f o r  Emergency S tay  of  Facs imi l e  Advertisement 
Rules i n  t h e  dLuve referenced docket.  The FCC s unexpected d e c i s i o n  t o  r-ve the 

r u l e s  s cvc re ly  i n t e r f e r e s  with my day-to-day bus iness  as a rea l  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of  communication that  my n a t i o n a l ,  s ta te  and 
l o c a l  RFALTORO a s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e ,  i nc lud ing  information on 
convruLLons or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  i t s  Request f o r  Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
the  de t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on its over  900,000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  i t  w i l l  he extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  aonsent  
froill tllrir r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information a h u t  upcoming conferences.  
promotions and o t h c r  events .  A s  a REALTOR" member, I r e l y  on this t imely and 
e f f e c t i v e  means of comunica t ion .  It is  unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 ,  2 0 0 3 ,  can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of  these 
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consen t  w i l l  s i g n i f i c a n t l y  impact 
homebuyrrs and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets.  1t will take t i m e  t o  adap t  t o  t h i s  new requirement:  bus inesses  w i l l  have t o  
m n d  c u r r e n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It i s  i n  t h i s  r ega rd  that I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipated and unprecedented f ax  r u l e s  for one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  to  i n s t i t u t e  the requ i r ed  
compliance procedures fo r  f a x  communications with my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank y n u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

S ince re ly .  

Roderick Card 
5 4 4  J u s t i n  Way 
Escondido. CA 92027-1867 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advertisements 

Thls  is t h e  most 
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August 05.  2003 

D e a r  Ms. Marlene S .  Dortch: 

Re: Cti  Uocket N o .  02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR). I am w r i t i n g  t o  convey my 
wholeheir ted support  f o r  NAR s Request f o r  Emergency S tay  o f  Facsimile Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules seve re ly  i n t c r f e r e s  wi th  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t he  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l .  s tate and 
l o c a l  RFALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e ,  i nc lud ing  information on 
c o n ~ e i i t i ~ i i s  UI cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect a s  a 
dues pJying member. 

NAN. i n  its Request f o r  Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t h e s e  rules w i l l  have on i ts  over  900 ,000  members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent t o  send f axes  t o  my customers,  vendors and r e a l  estate 
oolleagiies i n  the  timeframe 5et by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  m y  l o c a l  
boxcd. s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from thcir r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e i r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences.  
promotions and o t h e r  even t s .  A s  a REALTOR" m e & r ,  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of  comunica t ion .  I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t J i n  consent from a l m o s t  1 m i l l i o n  members by August 2 5 ,  2003 . 

Today, t h e r e  are over 2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 .  2003, can p o t e n t i a l l y  de l ay  the m a j o r i t y  of these 
t r a n s a c t i o n s .  
homebuyrrs and hoiw sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. I t  will t a k e  t i m e  to adapt t o  t h i s  new requirement: bus inesses  w i l l  have to 
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  IS i n  t h i s  r e g ~ r d  t h a t  I urge t he  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ipdled and unprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cyc le .  This  is t h e  m o s t  
e f f c c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAP. and my state and local 
REALTORm a s s o c i a t i o n s .  
complijnce procedures f o r  f a x  communications wi th  my c l i e n t s  and other bus inesses  to  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 

The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  to i n s t i t u t e  the requ i r ed  

Slncrrcly. 

D i a n a  LeBlanc 
135 V a n s  Lane 
Destrehin.  LA 7 0 0 4 7 - 4 1 1 0  
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August 06, 2003  

Dear N s .  Marlene S .  k r t c h :  

RE: CG Docket N o .  02-278 

As member of  the NATIONAL ASSOCIATION OF REALTORSa (NAR) ,  I am w r i t i n g  to convey my 
wholehearted support  f o r  NAR s Request for Emergency S tay  o f  Facs imi l e  Advertisement 
Rult.5 I n  t h e  above r e fe renced  docket.  The FCC s unexpected d e c i s i o n  t o  r-ve t he  

r u l e s  s cvc re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a rea l  es ta te  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t he  types  of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conveiitions o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  it? Request for Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
the  dctr i rnental  impact t h a t  t h e s e  rules w i l l  have on i t s  ove r  900,000 members and on 
the  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent t o  send faxes t o  my customers, vendors and real  estate 
c ~ l l r a ~ q u e s  i n  t he  timrframe set by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my local 
board. s t A t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
i r o n  their r e a p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r v p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  events .  A s  a REALTORm member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of communication. It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  m d  o b t a i n  consent from almost 1 m i l l i o n  members by August 25, 2003 . 
Today, tlirre are over  2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  Cormnunicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003 ,  can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of these 
t r a n s J c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers a b i l i t y  to rove  proniptly i n  h igh ly  competi t ive housing 
markets. I t  w i l l  t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of the  
unant ic ipated and unprecedented f a x  r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  This  i s  t h e  m o s t  
e f f e c t i v e  method for providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTOR" a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s sen t i a l  i n  o r d e r  to i n s t i t u t e  the requ i r ed  
compliance procedures for fax communications w i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you for your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

glenda s m i t h  
16305 LAUDER 
DALLAS. TX 7 5 2 4 8 - 2 3 4 8  

e a t a b l l s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advertisements 
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August 0 6 .  2 0 0 3  

Dear M s .  Marlene S .  Dortch: 

RE:: CG Uocket No. 02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am v r i t i n g  to  convey my 
VholeheLrted support  f o r  NAR s Request f o r  Emergency S tay  o f  Facsimile  Advertisement 
Rules i i i  the above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove t h e  

r u l e s  s eve re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a r e a l  es ta te  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  t ypes  of communication t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
converiLiviis UL cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR I n  its Request for Emergency S t a y  of Facsimile Advertisement Rules has  o u t l i n e d  
the  de t r imen ta l  impact t h a t  t hese  r u l e s  v i 1 1  have on its ove r  900,000 m e m b e r s  and on 
the  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers,  vendors and real  estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  will also be d i f f i c u l t  f o r  my l o c a l  
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from U i r i r  r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences.  
promotions and o t h e r  even t s .  A s  a REALTOR" m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of comunica t ion .  I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and ob ta in  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  are over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Communicating V i a  

f a c s i m i l c s  is i n s t rumen ta l  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 .  2003. can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers 
m a r k e t s .  I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p rac t ices  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is i n  t h i s  regard t h a t  I urge the  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unaIlt icipated a ~ d  uriprecedented f ax  r u l e s  for one year  so t h a t  t h e  r equ i r ed  v r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  This  i s  the m o s t  
e f f c c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my s t a t e  and l o c a l  
REALTORn a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliance pIocedures f o r  fax communications v i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure iniriiinal d i s r u p t i o n s  i n  real estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly  , 

Nata l i e  P r a t e r  
4 6 0 6  Kcnshav D r  N 
Memphis. T N  38122-4131 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f ax  advert isements  

a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
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Auqust 0 6 ,  2003  

Dear Ms. Marlene S. Dortch: 

RE: CG Docket N o .  0 2 - 2 7 8  

AS member of t he  NATIONAI. ASSOCIATION OF REALTORS' (m), I am w r i t i n g  t o  convey my 
who lehex ted  support  f o r  NAR s Request f o r  Emergency S tay  of Facs imi l e  Advertisement 
Rules i n  t h e  above r e fe renced  docket.  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules scve re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  t ypes  of communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTORa a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convrnLiuris vi cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  its Request for Emergency Stay of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t h e s e  rules w i l l  have on i ts  ove r  900.000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r e q u i r d  w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and real  estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  for m y  l o c a l  
board,  s t J te  a s s o c i a t i o n .  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r c s p r c t i v e  membership i n  less than t h i r t y  d a y s ,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions arid o t h e r  even t s .  As a REALTOR' member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comnunication. I t  is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t 3 i n  consent  from almost 1 m i l l i o n  members by August 25 ,  2 0 0 3  . 
Today, t h e r e  arc over 2 m i l l i o n  U.5 .  homes i n  t h e  s a l e s  p i p e l l n e .  Cormnunlcating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 23, 2 0 0 3 ,  can p o t e n t i a l l y  de l ay  the major i ty  of t hese  
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homrbuycrs and liurur sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  r t  w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement; bus inesses  w i l l  have t o  
amend c u r r c n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  ~n t h i s  reg2rd t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  O F  t h e  
unaul ic ipated auld unprecedented fax z u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  cycle .  This  is t h e  m o s t  
e f f c c t i v c  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and l o c a l  
REALTORE a s s o c i a t i o n s .  
compliance procedures for fax c o m u n i c a t i o n s  v i t h  my c l i e n t s  and o t h e r  businesses  to 
ensure iiiiiiimal d r s ~ u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

W e  ReAltors use t h e  fax machines d a i l y !  

S ince re ly .  

Joyce B u r k e  
P.O. Box 3689 
SCotLsd.ilr, , A Z  

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advertisements 

The s t a y  is a l s o  e s s e n t i a l  i n  o rde r  to i n s t i t u t e  the r equ i r ed  
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August 0 6 .  2003 

D e a r  Ms.  Marlene 5 .  m r t c h :  

RE: CG Docket N o .  (12-278 

A s  member of t h e  NATIONAL A55OCIATION OF REALTORS' (W) , I am w r i t i n g  t o  convey my 
wholehearted support  for N R R  s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules 1 1 1  L h r  above referenced docket. The FCC s unexpected d e c i s i o n  to remove the 

r u l e s  s eve re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a real e s t a t e  p ro fes s iona l .  
Furthermore. t he  r u l e s  h inde r  t h e  types  of c o m u n i c a t i o n  t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR9 ~ s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions or cviitinuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  i ts Kptquest for  Emergency s t a y  of Facsimile Advertisement R u l e s  has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules vi11 have on its ove r  900,000 m e m b e r s  and on 
t he  ope ra t ions  of over 3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real  estate industry.  I echo 
NAR s p o s i t i o n  2nd emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers, vendors and r e a l  estate 
col leaquea in t h e  timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board, s ta te  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
froiu t h e i r  r r a p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f ax  important information about upcoming conferences,  
promotions and o t h e r  cven t s .  A s  a REALTOR- m e m b e r .  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 mil l ion  members by August 25, 2003 . 
Today. t h e r e  a r e  over 2 m i l l l o n  U . 5 .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  IS inst rumental  to  ensu r ing  a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  T o  secue  t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
howbuyers  arid home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. 
amend c u r r e n t  p r a c t i c e s  to  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of the 
unant ic ipated and unprecedented f ax  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and local 
REALTOR" a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f ax  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure miuiai.al d i s r u p t i o n s  i n  rea l  e s t a t e  t r a n s a c t i o n s .  

Thank y o u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

S ince re ly .  

Thomas Wright 
6110 N 7 th  St, S t e  12 
Phoenix. A Z  85014-1821 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert ise-nts  

It will t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
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August 0 6 ,  2 0 0 3  

Dear Ms. Marlene S .  Dortch: 

RE:  CG Docket N o .  UL-278 

As member of the  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  t o  convey my 
wholeheirted support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
Rules i n  the h o v e  r e l r r e n c e d  docket.  The FCC s unexpected d e c i s i o n  t o  r-ve t h e  

rules s c v c r e l y  i n t e r f e r e s  with my day-to-day bus iness  as a real  es ta te  p ro fes s iona l .  
F u r t h e n n o r e .  t h e  r u l e s  h i n d e r  the t ypes  of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convrntioiis OL cont inuing educat ion classes. which is a b e n e f i t  t h a t  I expect as a 
dues p y i n g  member. 

NAR i n  i t s  Request f o r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on its over  900,000 members and on 
t h e  ope ra t ions  ot over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate industry.  I echo 
NAR s p o s i t i o n  2nd emphasize t h a t  it w i l l  be extremely d i f f i o u l t  t o  o b t a i n  the  
r equ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers. vendors and real  estate 
col leaguec i n  t h e  timeframe set by t h e  FCC. It w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  
board. s t a t e  ~ s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tlirii: r r s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f ax  important information about upcoming conferences,  
promotions and o t h e r  events .  A s  a REALTOR' m e m b e r ,  I r e l y  on this t imely and 
e f f e c t i v e  means of communication. I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  m d  o b t a i n  consent from almost 1 mi l l i on  members by August 25, 2003 . 
Today, t h e r e  are over 2 m i l l i o n  U.5. homes i n  t h e  s a l e %  p i p e l i n e .  Comunicat ing v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  vi11 s i g n i f i c a n t l y  impact 
homebuyrrs 
markets. It w i l l  t ake  t i m e  t o  adapt  to t h i s  new requirement: bus inesses  w i l l  have t o  
amend cul-rent p r a c t i c e s  t o  gain t h i s  new consent  f r o m  consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t he  
unant ic ipated and unprecedented f a x  r u l e s  for one y e a r  eo t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  This  i s  t h e  m o s t  
e f f e c t i v e  method for providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  fax c o m u n i c a t i o n s  with my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  y o u r  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

This  rule i s  too complicated and it w i l l  open a vhole  maraud of unnecessary l awsu i t s  
and inconvenieiiue . 
Sincercly.  

Alfonso Suarez 
7360 S.W. h l n d  Strert 
M i a m i .  PL 33143-7432 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a r  advert isements  

aud home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
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august  05, 2003  

D e a r  Ms. Marlene S .  Dortch: 

RE: CG Docket N o .  02-278 

A 5  member of t h e  NATIONAL ASSOCIATION OF REALTORS" (NAR). I m w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facs imi l e  Advertisement 
Rules i n  t he  h o v e  referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules severely i n t e r f e r e s  wi th  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of  communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR= a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions o r  cont inuing educat ion classes. which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  its Reqticct fo r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h r  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900.000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p ro fes s iona l s  i n  the real  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers,  vendors and r e a l  estate 
co l l eagues  i n  t l L e  timeframe set by t h e  FCC. It w i l l  also be d i f f i c u l t  f o r  my local 
board, state a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t l i r i L  r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm m e m b e r ,  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comnunication. It is unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 25,  2003  . 

Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  IS inst rumcntal  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 .  2 0 0 3 ,  can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  T o  secure t h e  Jppropriate  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impaot 
homebuyrrs and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. It  w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date of t h e  
unant ic ipdted aiid unprecedented f ax  r u l e s  for one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and local 
REALTOR# axsoc la t ions .  The s t a y  is also e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  the requ i r ed  
compli~nc.2 proccdures for f a x  communications wi th  my c l i e n t s  and o t h e r  bus inesses  t o  
ensure i i i ~ i i r m ~ l  drsrupLions i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

Velva Mi tche l l  
1826 Port  Lane 
Worden. 11. 6 2 1 2 9 7 - 2 2 2 6  

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  evceptlon f r o m  t h e  u n s o l i c i t e d  f a x  advert isements  
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August 0 6 ,  2003 

Dear Ms. Marlene S .  D o r t c h :  

RE: CG uocket No. u2-278 

A s  member of the  NATIONAL ASSOCIATION OF REALTORSm (NAP,). I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

r u l e s  severely i n t e r f e r e s  wi th  my day-to-day bus iness  as a real e s t a t e  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t he  types  of  communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions o r  cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  its Reqliest for Emergency s t a y  of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on its ove r  900 ,000  members and on 
t h e  o p e r j t i o n s  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent t o  send faxes to my customers,  vendors and real  estate 
co l l eagues  In t h e  timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  for my local 
board, s t a t e  associAtion,  and n a t i o n a l  a s s o c i a t i o n  t o  s e e k  and o b t a i n  w r i t t e n  consent  
from t h e i r  r r s p e u l i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotio!>s and o t h e r  even t s .  A s  a REALTOR' member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek a d  o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 
Today, t h - r e  are over 2 m i l l i o n  U . S .  homes i n  t he  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  1s  inst rumental  t o  ensu r ing  a t imely and success fu l  t r a n s a c t i o n .  An 
e € f e c t i v e  d a t e  of August 2 5 .  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers a i d  hume sellers a b i l i t y  to move promptly i n  h i g h l y  competi t ive housing 
markets. It  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p rac t ices  t o  ga in  t h i s  new consent from consumers and vendors. 

I t  is i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unan t i c ipa t ed  diid uriprecedented fax r u l e s  for one y e a r  so that t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cyc le .  This  i s  t h e  m o s t  
e f f e c t i v r  mcthod f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s ta te  and local 
REALTORm a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  bus inesses  t o  
ensure minimal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you fo r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Frank D .  Polley 
12065  Trumbull Way 
Reston. VA 20190-3266 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  


